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get the referrals. This goes for internal
relationships with the staff in a building as
much as with your referral sources, for it
will not serve you to be best friends with
a discharge planner and have your staff
not want to work with you to complete an
admission. It doesn’t matter if you are in
Spokane, Richland or Eugene, everywhere
you go the most important thing any
professional can do is cultivate and
maintain strong relationships inside and
outside of your building. That is also the
great value of a Professional Organization
like Metropolitan Senior Network.
Participation in MSN is a way to cultivate
relationships with professionals in the
industry that could lead to not only a
warm friendship, but possibly more and
better referrals. I like to tell the story

of when I worked years ago at St. Jude
Care Center and had warm professional
relationships with the marketing director
at St. Andrews and the marketing director
at Encore Senior Village. All three of us
were the marketing directors of Alzheimer
facilities, but we got together and figured
out how each was different and how we
could cross refer to each other. This was
when I developed my strong belief that
there should never be hostile competition
between marketing professionals and

that became a part of the vision that
guided the creation of MSN. One tense
day when my census was severely low,
the marketing director at Encore came

to see me for a tour of St. Jude. When

we had finished she told me that she had
ten referrals for me because of a change
in contracts at Encore. That absolutely
sent my census through the roof and
made my month! Where would she have
sent those residents if | had not spent the
time getting to know her and earning her
respect and trust?

Through this year the addition to my
knowledge of marketing best practices has
been exciting. And 1t has confirmed the
fundamental importance of relationships.

www.MetropolitanSeniorNetwork.org




